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WINE LABEL



LINCAY

CinCin (pronounced as "chin-chin") is an
Italian restaurant named to
honour the Italian toast, "to your
health!". It's a fun, fresh, playful,
bright and cheery space - like the
Amalfi Coast on spring break!

CinCin wants to bring the
wholesome Italy to Mumbai. They
woodfire their pizza and make
their hand rolled pasta live.

Do it the way Italians do.

The aim of this project was 1o
package their second house wine,
the CinCin Blush. With their house
red, Rosso, and house rosé, Blush,
they believe in eating well but
drinking better.

The Blush is supposed to emulate
the feeling of a warm summer day
in a cold place, living in an
unusual world where things are
whimsical and happy.
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CINCIN BLUSH WINE - ILLUSTRATION EXPLORATION

EXPLORATION
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CINCIN BLUSH WINE - PACKAGING
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Bombay Sweet
Shop

OOOOOOOOOO



Bombay Sweet Shop was founded
by Hunger Inc. as an homage to
sweets to India. Recognising what
mithai has meant to India, they
travelled around the country and
brought back traditional recipes
back to their kitchens. They
learned and modified them to
make them creative pieces of
culinary arts.

The aim of this project was to

ecapsulate what that mithai
meant to India and how centuries
of old India can be brought
together as one brand.




LOGO DESIGN

OMBAY SWEET SHO

Our reseacrh and inspiration
ranged from Mughal art and
architecture, to the traditional
arts born in India, to the art
deco that was brought to us
around the turn of the century.

India has never been just one
thing, and we wanted Bombay
Sweet Shop to reflect that. Our
logo explorations were trying
to bring back that nostalgia of
a romanticised older India we
so love.
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BOMBAY SWEET SHOP LOGO EXPLORATIONS
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BOMBAY SWEET SHOP LOGO DESIGN
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NutriDynamic
Foods

BRANDING & PACKAGING



NutriDynamic Foods got founded
on the basis of realising that

nutrition-packed, tasty, - A fég
innovative, economic, and Yot matavotam optimon A
easy-to-make food options were oo BLACKPE g, 5@;
limited. They took this thought . “ffzm”"i A
back to the lab and started é@
innovating and experimenting s |

with various home remedies to
create antioxidant-rich-foods that
are functional tfowards positive
health building, while also being
affordable.

Make Effore e
Eat Guile Fre:ss' FREEZE bimjee

The aim of this project was to
rebrand their previously dull brand
to match up the level of Make Effortles.
Eat Guilt Free, =
innovation of the product. '
They needed the consumer to see
this not only as a boring health
brand but something they want to
pick up just to try out. They
wanted to be more approachable,
more conversational, and stand
out better in crowded grocery

SPINACH

Helps provent eye
diseases and cancer

TURMERIC

Assist a5 mic rohial agent
5 ;

store shelves.
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PACKAGING
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Make Effortless, [

Eat Guilt Free. VEGETABLES

matary agent keeps
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L Prevents fat accurmulation
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DUDHI JALJEERA

i Vagetable Ju
F'RUF‘RIFMP‘\ FOOD

Ingredients: Freeze-dried Organic Bottle Gowrd
| er (66%) (Freeze-dried Organic
Mint. Lemon, Black Pepper. Cumin, Black Salt)

How 1o make it
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Allergy Advice:
Products are

Saturated Fat
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OUR INGREDIENTS
and how they help you

DUDHI

Also kngwn a3 Laukl, did yau know
it contsing Glycesides that help

in preventing Fal Acossulation.
but since i is quite tnsteless et
s introduce you 1o the ingredient
thet helps makoe this drink teste
50 gaad

MINT

Mint adds the Jaljeera favour 1o the Dudhi
but along with taste did you know that it
conteins Caffelc Ackds that works s

&n Anti- Inflammatery sgent keepang
your matabelism oplismum,
W slso spice A up & Little ba

with this next ingredient.

BLACKPEPPER

Dedl yous know blsckpepper containg
Pipurine which regulates your
digeative enzymes in onder to be
effective em your stomach

Miging this with Dudhi and Mint sids
digenition and Prlpn relives inlenlingl
gas, acility and haart baras.

corneradnies) rtes. WANT TO KNOW MORE?
SCAN HERE!

Jssal wo.omeozicossss

Manufacture By Corporate Offce:
Muirition Dynamic Foods LLP

MRP
(actugive of ol Tanes)

Mig. D1,
Use By Dt.

Hutrition Dynamée Foads LLIP Batch Mo,

ar Il Industrisl Estate, Phase 1, 403, Baleshwar Avenue, Above Axis Bank,

Ahemedabad, 5 G Highvw
5 INDLA Gujarat 300095 INDLA

51 73035 47240

Met Wt ?5; GEx 53]

o I

Yamaartwe

A\ 2L AN




NDF | PACKAGING
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Sachets

AMRIT JARA

OUR INGREDIENTS
ar they help you

Make Effortless,
Eat Guilt Free.

AMLA
The sweet-sour Amla contains Gallic dcid
that act as en anti-inflammatery thet help
ragelate matabaliam, Accompanyng
amla, the next ingredient i part of the
mangostesn famity.

roam \/

Rsch in Garcinel, Kekasm scts a3 an ‘i’
anti-inflamemelory that helps provedt
gastric discomfort.

DRIED Kok

Prevents Gastric
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pids 10 gron <21 agent- TURMERIC
1 te) 35 |'|‘|-|.'.'.|'f'.Dla .'4—_\.\ Turmeric contains Concmmin which
1 P5SIS N ra helps sssist os micrabial agests

To help cover Turmseric's better
underterees, we alsg introduced
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GINGER

/_“ Due to ita numerous medicinal veluss and

% its unique umarms Aevour, people have waed

; { - QiNger in caking and Medicne dince

ancaend times, >
b-Shagael, sn sttive constituent of ginger
is the pungent component of ginger which
in barni belps seath Broschilis symploms.
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WANT TO KNOW MORE?
SCAN HERE!

L

D

Metabg tory fq, [/

: 9ulation i T

/ - 427
e

gl




NDF | PACKAGING
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Sachels

VEGGIE OATS SOUP

OUR INGREDIENTS
and how they help you
Ingredients: Fr
(4 I'Dl'u.mS!II: K.

BLACKPEPERS

A= digestion and

Make Effortless, [JSSESas 0ATS

helps refj T . i £ T 0 Salt) Dats, often corsumed as o breskfast
acidit ne"e Intestinal gas, Eat Gullt Free' VEGETABLES . cereal, have imemunomedulatery effects ’ ‘u
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SPINACH
Spinach is a rich source of
carotansids called lutein and
[ :!;:::alhm reaxaathin. Carobensids sre
i benaficial antizxidants thet can

Tatal Fal
; . protect you frem deense and

enhance your imenune syslem,
that particularly aid in preventing
aye disouses B cancars.
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DRUMSTICK
[Kngwn 1o be & SUPERF 00D, drumstick have
innumerable health benefits. Drumstick is
wich i mnersts Lice Pelassium which sady

segar levels.
W also sids in provestion of dinessses Lie

WANT T0 KNOW MORE?  SIGBC e o
SCAN HERE!
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Arga

BRANDING & PACKAGING



The essence of Arqga lies in
sourcing organic spices and
herbs from around the world.

Presented to the customers in
their purest form, their spices
and pre-mixes allow them to
recreate the authentic flavours
of an assortment of cuisines
and cultures.

They believe in fair frade and
ethical sourcing of our spices
to present a bespoke product
to their customers.

The aim of the project here was
to rebrand Arqga, they wanted to
be earthy, bespoke and organic.
Something you can take back
from your travel as well as
something that makes you feel
like you have travelled.

ARTISANAL
STONE GROUND
BESPOKE




ARQA ARQA by FOODHALL - BRANDING AND PACKAGING

CATEGORY SEGRETATION / <] B == = l‘-

GROUND

SPICES

BLENDS

WHOLE SPICES

ARTISANAL
STONE GROUND
BESPOKE

NET WEIGHT 250 GMS
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SAFFRON PACKAGING

ARQA by FOODHALL -

"-ﬁ' ALL PRODUCTS




Foodhall
Cookery
Studio

LOGO DESIGN & BRANDING



Foodhall

— for the love of food —

Foodhall does everything for the
love of food and they took that a
step forward with Foodhall
Cookery Studio - a culinary
school for those aspiring to get
closer to food.

They wanted to allow home
cooks easier access to learn

the nuances of food. They have
placed their cullinary school
right above their largest store yet
and right next to their restaurant
- Sorrentina, for an immersive
food experience for their
customers and students alike.

The aim of this project was to
brand this new school of food.
Something insipired by the daily
act of cooking in your kitchen
while still proving to be a
tfrustworthy academic instituion.
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BRANDING PROJECT

* il LOGO INSPIRATION

FOODHALL COOKERY STUDIO

The idea was to represent your
personal connection to
cooking. Your hands and their
movement. We wanted to
create a certain fludity and

handmade aspect to the logo
as a contrast to how strict the
culinary arts can be.



FOODHALL COOKERY STUDIO BRANDING PROJECT

STUDIO

/.(7 FOODHALL CCQKE RY
@COOKERY STUDIO
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FOODHALL COOKERY STUDIO BRANDING PROJECT

LOGO

ODODHALL
' ()~ -
STUDIO

—FOR THE LOVE OF COOKING —



FOODHALL COOKERY STUDIO BRANDING PROJECT
[} BE| =7

~Gpr 1"‘

DIO | : FOODHALL

-:---_,

. r.I
| SO | 4 r 59
e . . slof COOKIMN - : ' ) STUD'O
-FOR THE LOVE OF CC}OKING—

—_— = _ _m mr

[T




FOODHALL COOKERY STUDIO BRANDING PROJECT

e ———
UPCOMING CLASSES
e M| T WI[T

FOODHALL

sTUDIO

VISITING . CHEF CALENDER

Asian Bao Magterclass Marinades & Grills
With ChefYash Rajpal With Sama & Shaahid Amir

Thai Masterclazs Japanese Masterclass
With Thai Chef Monchai Pacchanee. With Chef Jahan & Ronak Nanda

FOOOHALL
sTapic

Sorrentina PlzzaMasterclass Modern European Masterclass
with Chef Aabhas Malhotra With Chef Akshay Dhopatkar &
Chef Neha Lakhani

Dimsum Masterclass Cheese Making Workshop
With Chef Harsh Dixit With Eleftheriai
The Cheese Collective
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FOODHALL COOKERY STUDIO BRANDING PROJECT
CLASSES CALENDAR




FOODHALL COOKERY STUDIO BRANDING PRO]ECT

FOODHALL

STUDIO

FOR THE LOVE OF COOKING -

WHAT'S COOKING THIS JULY

47 JULY  Chinese Cuisine
5pm - gpm

8™ JULY  Sushi Making
5pm - 9pm

12™ JULY  Four Course Italian Menu
5pm - gpm

16™ JULY  BBQ and Grills
5pm - 9pm

197 JULY  Spanish and Mexican
5pm - gpm

23R JULY  Dimsum Making
5pm - 9pm

31T JULY  Ttalian Risotto
5pm - gpm




Daarzel
by Ambriona

PACKAGING



Daar=zel

Daarzel is a sub-brand of the
mother brand Ambriona.

Ambriona is an Indian Gourmet , ¢/ 3 "I;'I : mﬂ_,_.,
food company that specialise in | ¥ ' \ ) _. T
A CREN
chocolates. R h 10w 11
.:|.“1:'|i‘|'13 ':IL‘
. ’ - . 1L 1 _:I i’ N T L LT § | 1- ?] n
La Créma is a product category VP o -'.','I.Fu',; U ‘,r 18 e oty
that sells spreads and 3 1 i T
dressingings.

The aim of the project was to
create packaing thatis
traditional, approachable and
trustworthy. They wanted their
consumers to know they provide
healthier options for what's out
there in the market, keeping in | : . iy
mind that their consumer is it . 7 A AL 1) 1, RN
leaning towards better lifestyles. ' | a TR o |



LA CREMA BY DAARZEL SPREADS PACKAGING

[A CREMA

FOOD FOR THE SOUL

Source Ethically Sourced
of Calcium Ingredients

@ Made with
Madagascar

Vam’lla%
A

Gluten Free Source
of Protein



LA CREMA BY DAARZEL | SPREADS PACKAGING
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MENU DESIGN



Kresha Bajaj, a celebrated
fashion designer and social
media influencer, explored the
narrow streets of Italy before
bringing back an aunthentic
Italian food experience to
Mumbai. She travelled across
various cities in search for
recipes that were true to Italy and
put together this food map they
were exhibiting at CinCin.

Her collaboration with CinCin for
their second Lemon Festa
celebrates Italy’'s love affair with
lemons and all things lemon.

The aim of this project was to pay
homage to the vibrant Amalfi
coast of Italy, a place that also
inspires CinCin’s overall brand
experience

The juicy Amalfi lemon has stofen our
hearts and caplured onr imagination.
And what better flace in Italy to find

it than by the sea.

FKresha Bajaj travelled to the coastal
frenire of this zesty fruit and brought
Back a little sunshine so vou can
celebrate vour owen Nalian suminer

al Cincin.




CINCIN FESTA - MENU

DRINKS

Home-made Limoncello (3oml)

W‘E::

clCcuet Tl

Bruschetla Miste
Trier af Nrnrtoes,
Ricotta, Artichokes & Aint,
— BRAVELLO Straectatella & Pesto
B POSIT
3 POSITAND A eocas it
Arocade, Garlic Afoli, Lewon Zest

Muogzarella Ripicni ¢ Tartufo
Maozzavella, Traffle,
Creany Truffle Deessing

INSALATA

Insalata Rucola ¢ Parmigiano
Armguln, Cherry Tomatoes, Parmigicne
Regdiama, Boceencing, Toasted Bread

This Lewmon Festa, our special menn drawxs
inspiration from Kresha's travels to Italia,

It charts a culinary trail from Venice doan to B
Capri, showcasing all her favourites. from
time-tested classics o new discoveries,

Ask vour barlender Lo mix von one
of our refreshing Absolut Lime cockiails

IVEGETAIIAN
AN ADDITIONAL 10% SERVICE CHARGE PLUS TAXES WILL GRACE YOUT BILL LATER,

LINCHi /| ABSOLUT.

BRINK RESPONSIBLY




CINCIN

Feasi on a menn Ual celebrates the food

and drink of ltaly's coaxts, infused with

fresh noles af citras. [ruity chillies and
earthy truffles.

—"-:‘::1‘1___',___,,,;:.-"—“"-.&

PIZIA

Aglio Arrostito ¢ Regina d'Oliva
Calabrian Chill, heen (Nives, Garlic

Pollo Bianco
Clicken, Confit Tonnalo,
Garlic, Rosewnary, Black Pefrber

PASTA

Spaghelti con Limone ¢ Pecorino Schinma
Hanree-naaede Spaghelli, Lemon,
Pecoring Clieese Foan

Conchiglic con Pesto Al Forno vi* Goo
Pasta Shells, Pesto, Ricolla,
Parmigione Reggiane, Bread Crisps

PFappardelle Zucchini ¢ Scamorza
Home-made Papisardelle, slos-cooked
Tomalo Suwce, Courgetle, Scammorza

Rigatoni Carbonara e Asparagi
Home-made Rigatoni, Asparagus, Tarkey Han

Taglicrini Gamberitlo e Picante
Home-nude Taglierind, Shrimf.
Butter Lemon Savee, Chilli Sawce

Conchiglic Bolognese
Pusta Shells, Bologuese. Parnigiane Regdiame

Spinosini al Proscinito ¢ Limone
Hand-nrade Spivasing, Parma Ham, Lessor Buller
Sawee, Parmigione Refffano, Scamorsa

DESSERT

Slogliatelle
Home-made Puff Pastry, Hazelnwt Chocalaly,
Fresh Sumuner Bevries

Bomboloni
Halfan Donghints, Mascarpone Cheese, Orange

BILL LATER.

ask your server for an g




CINCIN

RABING 5 79,51
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Inspired by our love for lemons.
the Italian coast and Kresha |§
Bajaj's travels, we've created ~

special menu justfor you. [ g

Inspired by qur love of lemiom
Jirésha Baja)’s travels b Itaty, we
gol a specinl var rbdont e fler e S

SQUEEZE. sPLASH.

DR1ZZLE- VS
..;l'.-I"J ,, une ‘.‘il-' -' "f]
anr honse madr
and pelreshing
ils as vou g
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Badnaam

LOGO DESIGN



Badnaam

Badnaam was supposed to

be a YouTube channel, which

is unfortunately indefinitely
shelved dedicated to challenging
conventional thought.

They wanted to take a satirical
tone to life and hold discussions
that were equal parts humour
and socio-political comments.
Badnaam was to create a sense
of discomfort and uncertainty by
voicing ideas and opinions that
would ordinarily be dismissed.

The aim of the project was to
create a logo that visually
created that sense of
discomfort.




BADNAAM LOGO PROJECT
& )

hey!

The idea was to bring together
contrasting aspects to
represent the duality of
conversations that were to
take place on the show.
Inspired from our historic
paintings to show delicate
female form while switching
up the mood by introducing a
modern day sexual innuendo.
Pairing this with a more
present means of
conversation, text message,
to represent the youth and
new thought.



BADNAAM LOGO PROJECT

FINAL LOGO







Scootsy is a Mumbai based
delivery app. It specialises in
delivering food from the best
restaurants around the city to
wherever you are.

Scootsy Solo is a venture where
they deliver meal combinations for
solo eaters.

The aim of this project was to
brand and market Scootsy Solo for
the 30-somethings.

Combination Meals for One




CINCIN

LEMON FESTA - MENU

BRANDING

~5coo/s

Combination Meals for One

COMBINATION
MEALS for one*

*Tagline

BLACKER DISPLAY BOLD

You’re one download

away from some
Solo-time

DOWNLOAD THE
bright spot

IN YOUR DAY.*

*Concept

BLACKER DISPLAY BOLD

SLICED CHICKEN, CHILLY OIL WITH

FOO, JAPANESE FRIED BLUE RICE &
SNICKERS




SCOOTSY SCOOTSY SOLO - Ul

USER INTERFACE

SOLO FEASTS PICK ME UPS LIGHT & EASY
Large hlling Sweeter on Snack as
meals for one the palate meals
\_.-___.-1' —
/'I/
GO GUILT FREE POCKET FRIENDLY  GREATEST HITS
Healthier Lighter on SCOOtsy SOLO FEASTS PICK ME UPS LIGHT & EASY
Option the pocket Recommends ’
i O=a
s 8 T
- Recommended -
> _.' ﬁ'f . SNICKERS
, y £
£ ’!l:'lﬁ:
m-
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@ Q

25 likes
scootsyit Don't put yoursed through so much on a Monday
afternoon, ofder an elaborate meal on Scootsy Solo. AThatsHowlSolo

@ scootsyit

Craving something
healthy after the gym?

Order on

“dcoofsy
0 Q

25 likes
scootsyit Dont put yoursed through so much on a Monday

aftermaon, onder an alaborate meal on Soootsy Solo. ¥ThatsHowlSolo

@ scootsyit

Decide to make
smoothie bowl
kale juice —

Realise
there’s no
kale

SCOOTSY SCOOTSY SOLO - MARKETING

|

Order a Guilt-free
meal on Jcod/5y

o

b, A

HThatsHowlISolo



SCOOTSY SCOOTSY SOLO - MARKETING

Sorry. Sorry., Sorry. Excuses to stay in

My astrologer told me I'm having a The place you picked and order a Solo.
not to leave the house. bad hair day. doesn’t serve gluten.

' ThatsHowlSolo ﬂ

#ThatsHowlSolo #ThatsHowlSolo #ThatsHowlISolo
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