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3. NUTRITION DYNAMIC FOODS
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CinCin



CinCin (pronounced as "chin-chin") is an 
Italian restaurant named to 
honour the Italian toast, "to your 
health!". It's a fun, fresh, playful, 
bright and cheery space - like the
Amalfi Coast on spring break!

CinCin wants to bring the 
wholesome Italy to Mumbai. They 
woodfire their pizza and make 
their hand rolled pasta live.
Do it the way Italians do.

The aim of this project was to 
package their second house wine, 
the CinCin Blush. With their house 
red, Rosso, and house rosé, Blush, 
they believe in eating well but 
drinking better.

The Blush is supposed to emulate 
the feeling of a warm summer day 
in a cold place, living in an 
unusual world where things are 
whimsical and happy.



EXPLORATION

B L U S H  W I N E  -  I L L U S T R AT I O N  E X P L O R AT I O NC I N C I N



FINAL

B L U S H  W I N E  -  PAC KAG I N GC I N C I N
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Bombay Sweet
Shop



Bombay Sweet Shop was founded
by Hunger Inc. as an homage to 
sweets to India. Recognising what 
mithai has meant to India, they 
travelled around the country and 
brought back traditional recipes 
back to their kitchens. They 
learned and modified them to 
make them creative pieces of 
culinary arts.

The aim of this project was to 
ecapsulate what that mithai 
meant to India and how centuries 
of old India can be brought 
together as one brand.



BRAND MOOD

Our reseacrh and inspiration 
ranged from Mughal art and 
architecture, to the traditional 
arts born in India, to the art 
deco that was brought to us 
around the turn of the century.

India has never been just one 
thing, and we wanted Bombay 
Sweet Shop to reflect that. Our 
logo explorations were trying 
to bring back that nostalgia of 
a romanticised older India we 
so love.

L O G O  D E S I G NB O M B AY  S W E E T  S H O P



L O G O  E X P L O R AT I O N SB O M B AY  S W E E T  S H O P

P U R E  G H E EE S T.  2 0 1 9

LOGO EXPLORATIONS



FINAL LOGO

L O G OB O M B AY  S W E E T  S H O P



LOGO MONOGRAM

L O G O  D E S I G NB O M B AY  S W E E T  S H O P



L O G O  D E S I G NB O M B AY  S W E E T  S H O P

LOGO APPLICATION

PACKAGING DESIGN BY SHWETA MULEKAR
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NutriDynamic
Foods



NutriDynamic Foods got founded 
on the basis of realising that 
nutrition-packed, tasty, 
innovative, economic, and 
easy-to-make food options were 
limited. They took this thought 
back to the lab and started 
innovating and experimenting 
with various home remedies to 
create antioxidant-rich-foods that 
are functional towards positive 
health building, while also being 
affordable.

The aim of this project was to 
rebrand their previously dull brand 
to match up the level of 
innovation of the product. 
They needed the consumer to see 
this not only as a boring health 
brand but something they want to 
pick up just to try out. They 
wanted to be more approachable, 
more conversational, and stand 
out better in crowded grocery 
store shelves.
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PAC KAG I N GN D F
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Arqa



The essence of Arqa lies in 
sourcing organic spices and 
herbs from around the world.

Presented to the customers in 
their purest form, their spices 
and pre-mixes allow them to 
recreate the authentic flavours 
of an assortment of cuisines 
and cultures.

They believe in fair trade and 
ethical sourcing of our spices 
to present a bespoke product
to their customers.

The aim of the project here was 
to rebrand Arqa, they wanted to 
be earthy, bespoke and organic. 
Something you can take back 
from your travel as well as  
something that makes you feel 
like you have travelled.



g r o u n d  s p i c e s

b l e n d s

w h o l e  s p i c e s

h e r b s

A R QA  by  F O O D H A L L  -  B R A N D I N G  A N D  PAC KAG I N GA R QA
CATEGORY SEGRETATION

g r o u n d  s p i c e s b l e n d s w h o l e  s p i c e sh e r b s



A R QA  by  F O O D H A L L  -  B R A N D I N G  A N D  PAC KAG I N GA R QA
ALL PRODUCTS

SAFFRON PACKAGING
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Foodhall
Cookery
Studio



Foodhall does everything for the 
love of food and they took that a 
step forward with Foodhall 
Cookery Studio - a culinary 
school for those aspiring to get 
closer to food. 

They wanted to allow home 
cooks easier access to learn
the nuances of food. They have 
placed their cullinary school 
right above their largest store yet 
and right next to their restaurant 
- Sorrentina, for an immersive 
food experience for their 
customers and students alike.

The aim of this project was to 
brand this new school of food. 
Something insipired by the daily 
act of cooking in your kitchen 
while still proving to be a 
trustworthy academic instituion. 



B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O

The idea was to represent your 
personal connection to 
cooking. Your hands and their 
movement. We wanted to 
create a certain fludity and 
handmade aspect to the logo 
as a contrast to how strict the 
culinary arts can be. 

LOGO INSPIRATION



LOGO EXPLORATION

C O O K E R Y
S T U D I O

foodhall

th e  f o odh a l l

S T U D I O

B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O



B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O
LOGO



ON SITE

B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O



B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O
ON SITE



CLASSES CALENDAR

B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O



OTHER COLLATERALS

B R A N D I N G  P R O J E C TF O O D H A L L  C O O K E RY  S T U D I O
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Daarzel
by Ambriona



Daarzel is a sub-brand of the 
mother brand Ambriona. 
Ambriona is an Indian Gourmet 
food company that specialise in 
chocolates.

La Créma is a product category 
that sells spreads and 
dressingings. 

The aim of the project was to 
create packaing that is 
traditional, approachable and 
trustworthy. They wanted their 
consumers to know they provide 
healthier options for what’s out 
there in the market, keeping in 
mind that their consumer is 
leaning towards better lifestyles.



S P R E A D S  PAC KAG I N GL A  C R É M A  BY  DA A R Z E L

No GMOSource
of Calcium

Ca

Ethically Sourced
Ingredients

Source
of Protein

Made with
Madagascar
Vanilla

Gluten Free

L a  C r é m a
FO O D  FO R  T H E  S O U L

PRODUCT CATEGORY IDENTITY



S P R E A D S  PAC KAG I N GL A  C R É M A  BY  DA A R Z E L
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CinCin



Kresha Bajaj, a celebrated 
fashion designer and social 
media influencer, explored the 
narrow streets of Italy before 
bringing back an aunthentic 
Italian food experience to 
Mumbai. She travelled across 
various cities in search for 
recipes that were true to Italy and 
put together this food map they 
were exhibiting at CinCin.

Her collaboration with CinCin for 
their second Lemon Festa 
celebrates Italy’s love affair with 
lemons and all things lemon. 

The aim of this project was to pay 
homage to the vibrant Amalfi 
coast of Italy, a place that also 
inspires CinCin’s overall brand 
experience



L E M O N  F E S TA  -  M E N UC I N C I N



L E M O N  F E S TA  -  M E N UC I N C I N



L E M O N  F E S TA  -  M E N UC I N C I N
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Badnaam



Badnaam was supposed to
be a YouTube channel, which
is unfortunately indefinitely 
shelved dedicated to challenging 
conventional thought.
They wanted to take a satirical 
tone to life and hold discussions 
that were equal parts humour 
and socio-political comments. 
Badnaam was to create a sense 
of discomfort and uncertainty by 
voicing ideas and opinions that 
would ordinarily be dismissed.

The aim of the project was to 
create a logo that visually 
created that sense of 
discomfort. 



L O G O  P R O J E C TB A D N A A M

The idea was to bring together 
contrasting aspects to 
represent the duality of 
conversations that were to 
take place on the show. 
Inspired from our historic 
paintings to show delicate 
female form while switching 
up the mood by introducing a 
modern day sexual innuendo. 
Pairing this with a more 
present means of 
conversation, text message, 
to represent the youth and 
new thought. 

REFERENCES



L O G O  P R O J E C TB A D N A A M
FINAL LOGO
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Scootsy
Solo



Combination Meals for One

Scootsy is a Mumbai based 
delivery app. It specialises in 
delivering food from the best 
restaurants around the city to 
wherever you are. 

Scootsy Solo is a venture where 
they deliver meal combinations for 
solo eaters.

The aim of this project was to 
brand and market Scootsy Solo for 
the 30-somethings. 



Combination Meals for One

DOWNLOAD THE 
bright spot
IN YOUR DAY.*

COMBINATION
MEALS for one*

You’re one download 
away from some 
Solo-time

BLACKER DISPLAY BOLD

SLICED CHICKEN, CHILLY OIL WITH 
FOO, JAPANESE FRIED BLUE RICE & 
SNICKERS

BLACKER DISPLAY BOLD

BRANDING

*Tagline *Concept

L E M O N  F E S TA  -  M E N UC I N C I N



PICK ME UPS

GREATEST HITSGO GUILT FREE

SOLO FEASTS

Large filling
meals for one

Sweeter on
the palate

Snack as
meals

Healthier
Option

Lighter on
the pocket

Scootsy
Recommends

POCKET FRIENDLY

LIGHT & EASY

USER INTERFACECATEGORY ICONS

S C O O T SY  S O L O  -  U IS C O O T SY



INSTAGRAM ADS CONCEPT: MENTAL FLOW CHART

S C O O T SY  S O L O  -  M A R K E T I N GS C O O T SY



CONCEPT: EXCUSESINSTAGRAM ADS

S C O O T SY  S O L O  -  M A R K E T I N GS C O O T SY
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